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Campaign 
Goals
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01 02 03

Increase 
awareness 
of the need to 
adapt to 
wildfire

Increase 
knowledge 
of how to 
reduce wildfire 
risks and 
hazards 

Change 
social norms 
to create an 
“adaptive 
culture”

Motivate
action 
by the public 
to reduce risks 
and hazards
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Adapt to Wildfire is a public information campaign aimed at shaping the 
awareness, knowledge, attitudes, social norms and behavior of Marin residents.   
We seek to create a “Culture of Wildfire Adaptation.”  Our goal is to change the 
conversation around wildfire from fear and apathy to empowerment.  We want 
residents to understand that wildfire is a condition of life in Marin that we can 
adapt to and make adjustments to protect our homes and livelihood.  Residents 
will make the leap from "Fire agencies need to do all the work" to "I need to do 
my part. We're all in this together."
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Denver Water 
District Model

Successful 
Behavior Change 
Campaign

 



Campaign Strategies
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Build over time 
Captivating images
Witty messages
Consistent look

Target Demographic 
Sectors

Market Penetration, 
Saturation
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Outreach Tools: FSM to provide content 
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Community 
Partners

Coordinating Message 
Website, Newsletter
Wildfire Watch
Social Media 

All Member  Agencies:
Newsletters, Social    

Media, etc.

Realtors postcards
MMWD, MCOSD, MCL
Landscapers, 
Community Groups

Digital Display Banners
½ Page Print Ads
Tabloid Insert
Facebook, Native 
Advertising, Email
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